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THE ACTIVATION GAP = PART 1 = STOP THE ACTIVATION GAP

You have the partners. You have the content.
The execution is not happening.

Great content doesn’t Don’t mistake partner
guarantee execution. inactivity for disinterest.

Your partners may already have access to Many partners want to market and engage
campaigns, content, and resources. Success with your brand. Activation breaks down
depends on turning available campaigns and when the path from intent to execution
resources into partner action. becomes too complex, time-consuming,

or difficult to navigate.

THE ACTIVATION PARADOX

How To Break It
> 2
Partners + Content =/= Many Partners Never Launch
Onboarded, Libraries full of Having partners and content available
credentialed, campaigns, does not guarantee activation. The
ready to go assets, and challenge is turning available campaigns
materials and resources into partner action.

Having partners and content is only part of the equation. Activation requires more
than access. It requires helping partners take action.

Trusted by the world’s leading
partner ecosystems.

See why enterprise organizations choose Structured through
customer reviews, analyst recognition, and the brands that trust us.

SEE STRUCTURED IN ACTION -



https://structured.ai/?utm_source=infographic1logo&utm_medium=pdf&utm_campaign=theactivationgap&utm_content=infographic
https://structured.ai/request-a-demo/?utm_source=infographic1cta&utm_medium=pdf&utm_campaign=theactivationgap&utm_content=infographic



